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AUDIENCE PROFILING FORM
	Name:

(Of Individual or Group)
	Role in Decision Process:

(Initiator, Decider, Implementer, User, Influencer)

	Analysis

(Insert the Information you have available)
	Assumptions

(List the assumptions you can make for each tier of the Pyramid, based on the information you have)

	Human Nature
	Age:

(Insert the age of the individual or the average age of the group)
	
	

	
	Gender:

(Tick the box for the  gender of the individual or a percentage of the audience group of each gender)
	Male
	Female
	

	
	
	
	
	
	
	
	
	

	
	
	            %
	            %
	

	
	Health Issues:

(List any health issues that may affect them)


	
	

	
	Other Issues:

(List any other human nature issues that you have identified)
	
	

	Culture
	Societal Culture

	
	Country of Origin/Residence:

(Insert the information you have available for the individual/group)
	
	

	
	Other Cultural Influences:

(Insert any information you have on other cultural issues that may affect them – religion, etc.)
	
	

	Culture
	Organisational Culture

	
	Organisational Values:

(Insert any information you collect on organisational values)
	
	

	
	Artefacts:

(List any cultural artefacts that you detected)
	
	

	Knowledge
	Knowledge of Subject

	
	Profession/Roles:

(Insert the profession/role for the individual or group)
	
	

	
	Knowledge of Situation

	
	Knowledge of Situation:

(Insert any information you have on the group’s, or individual’s knowledge of the situation.   In particular list any mental baggage that you detect)
	
	

	Agendas
	Internal Agendas

	
	Internal Agendas:

(Insert any internal agendas that this individual may have)
	
	

	
	Internal Agendas

	
	External Agendas:

(Insert any external agendas that may be applicable to the individual or group)
	
	

	Personality Type
	Assessed MBTI Type:

(Insert the assessed MBTI of the individual or group – e.g. ST or INTJ)
	
	Assessed By:

(Tick the box to show the method used to make the assessment)
	Emblematic Analysis
	Statistical/Profession Analysis

	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	

	
	Personality Type Assumptions
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